
1: �Client presentation demonstrating 
competition analysis, recommended 
POP displays from our results of the 
secret shopper experience, and ROI 
trending analysis diagram to align on 
monitoring and measures for success

2: �Creative and production management 
were called for to set design and 
photoshoot the featured grill

1 2

Dacor is a leader in the luxury market for high- 
end kitchen appliances.  The Dacor brand and 
its products are recognized for its sleek look 
and feel, design and functionality.  Dacor has 
heavily relied on its dealer network to build the 
consumer connection and break through the 
clutter from its major competitors including 
Thermador and Viking.  

Goals:

•	 �Build a connection between 	
the brand and the consumer 

•	 �Increase loyalty and buyer validation 	
into the Dacor family

•	 �Distinguish the brand attributes through 	
distinct messaging and creative

•	 Increase brand recognition and market share

Process and Strategy:

Our extensive process included a thorough competitive 
product, campaign and communication analysis on 
making the consumer connection, profiling the primary 
and secondary markets, formal research and review on 
buying behaviors and key decision indicators within the 
luxury kitchen market and a secret shopper excursion.  
Taking into consideration our findings and outcomes, 
Copia Creative prepared a range of strategic and 
creative solutions that ranged from the dealer level to 
the consumer connection and incorporated point of 
purchase displays and a series of strategic initiatives 
ranging from public relations, interactive and media.

Creative Solutions:

Copia Creative developed a new business for Dacor 
complete with naming, branding and strategy.  
Everything Dacor became the business entity to 
expand the reach from appliances to all things Dacor, 
including accessories and complementary products.  
The business is designed to be both a marketing 
vehicle and new revenue stream.  Starting with a low 
risk, high benefit solution, Copia Creative mapped out 
an online purchasing program and marketing campaign 
including inbox promotion, direct mail and print and 
online media.  We positioned Everything Dacor to 
serve the dealer and the consumer with the following:	
	

:: Dacor

After review of their existing 
marketing materials and competitor 
analysis, Copia had identified Dacor’s 
campaign was missing “Life” in their 
visual as well as messaging element 
prevalent in their tagline.

Our suggestions were adopted for 
the 2006 campaign to reinforce the 
tagline “The Life of the Kitchen.” 
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Dealer:  Online tool to help in the sales process 
without needing to hold inventory for accessories and 
allowing them to login and ship direct to consumer.
Consumer:  Become part of the Dacor family.  Extend 
our quality of appliances throughout the kitchen and 
household essentials with the convenience of ordering 
online from Dacor and shipping direct to you.

Our creative interface included interactive animation 
to reinforce the Dacor brand and a range of features 
to highlight the company’s image and value.

Our marketing and creative campaign included the 
following elements:

Accessory Campaign:  Create marketing collateral to 
introduce the Dacor consumer to the online store with 
support materials including a consumer accessory 
catalog, inbox promotion and POP displays.
End User Program:  Develop a program for the after 
buy experience.  The program included direct to 
home communications incorporating the warranty 
database into the process flow.
Tie-ins to new product launches:  Accessories 
to accompany new product launches and build 
relationships direct to consumers.
Consistent Communications:  Generate a monthly 
newsletter highlighting recipes, tips and product 
highlights based on seasonal consumer interests and 
Dacor product development.

Results:

Collectivity we identified measurable results to track 
and monitor.  Our monthly management includes 
analysis of traffic, conversions and time spend to 
recommend and continue to evolve the site content, 
design and marketing.  We have successfully achieved 
the following:
•	 Increased channels of direct distribution
•	 Increased revenue through higher volume of sales
•	 Increased margins through direct to consumer sales
•	 �Increased brand awareness through exposure of 

Dacor’s accessories
•	 �Developed relationships with consumers, 	

which lends itself to follow through post sales 	
and repeat sales

As our client boasted, 	
“We’re very excited that we have reached  
our months sales goals in one week!!!”

1: �www.everythingdacor.com  
CC Shopping and original design 
were integral in developing the new 
business entity and ecommerce store 
for Everything Dacor.

2: �Our package, product brochure and 
recipe cards are designed to introduce 
and promote Everything Dacor.

3: �Corporate newsletter was designed 
to align all Dacor affiliates on new 
products, enforce value statement and 
position Dacor as a trendsetter.
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In developing a sub-brand 
and new business entity, our 
strategically crafted messages 
combined with stylized animation 
highlighted key attributes with an 
appeal to Dacor’s luxury market.
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It is with great honor that Dacor strives to 

nurture our associates, both professionally 

and personally. We at Dacor attribute 

our long-standing success to our belief 

in the value of a good product, and most 

importantly, the value of our people. 

In continuation of this commitment, we are 

proud to announce that 25 Dacor managers 

have been selected to participate in a six-

series leadership session with the Rev. Robert 

Spitzer, professor of business ethics. 

Guided by Spitzer’s inspirational teachings and 

principles, we firmly believe in Spitzer’s words, 

“if our people are with us we cannot lose.” 

We are confident that Spitzer’s knowledge and 

experience will benefit our outstanding team 

and help further the success of the Dacor family.

Excellence and Ethics

SHOWCASING: BOB LEWIS

Get to know Bob Lewis, Dacor’s Assistant Vice 
President of Product Development & Support. 
Gain insight into the industry; get a glimpse 
of how we develop ideas into appliances. 

MARTA BACA – Driven and Determined 

Marta Baca has been a valuable member of 

the Dacor family since 1998 and supports 

the Finance Department as an administrative 

assistant. Twenty-five years ago she took a break 

from school, but never let go of her dream to 

return to college and finish her degree. During 

the course of her employment at Dacor, Marta 

often admired her co-workers who earned their degrees while working 

full-time. Inspired by their determination, Marta enrolled at Mount Saint 

Mary’s College. There she discovered a new found love for poetry and 

graduated cum laude after two years. “Besides getting my degree for 

self enrichment, I hope to be able to use it to better contribute to Dacor’s 

success.” True to the Dacor spirit, Marta is driven to reach even greater 

heights. She plans to continue her education and intends to start a Masters 

in Humanities program in the fall. Dacor respectfully thanks Marta for 

her hard work and congratulates her on her B.A. in Liberal Arts.

“Christmas in June”

For the third consecutive year, Dacor 

participated in the Orangewood Children’s 

Home annual “Christmas in June” event. The 

event was labeled a huge success as measured 

by the volunteers who were rewarded with 

endless smiles. We would like to thank the 

Dacor employees who dedicated their time and effort to this important event by 

celebrating the lives of children who need to feel loved and valued. Founded in 

1981, the Orangewood Children’s Home provides shelter and care for neglected 

and abused children. A devoted team of counselors, social workers, teachers, 

nurses, and therapists as well as numerous volunteers provide stability, 

guidance, and security for over 200 children and refuge for many more.

AUGUST

11 Summer Dinner Party Cooking Class 
 Dacor Showroom & Culinary Center  
 - Schaumburg, IL

12 Why Dacor Cooking Demo 
 Dacor Showroom - Schaumburg, IL

12 Cooking Demo 
 Crossroads Appliance - Bellevue, WA

26 Cooking Demo 
 Crossroads Appliance - Bellevue, WA

26 Cooking Demo 
 Weir’s Appliance - Tacoma, WA

SEPTEMBER

9 Why Dacor Cooking Demo 
 Dacor Showroom - Schaumburg, IL

9 Convection Demo 
 Appliance World - Huntington, NY

13 Caprial & John Celebrity Guest 
 Chef Appearance 
 Standards of Excellence - San Jose, CA

14 Caprial & John Celebrity Guest 
 Chef Appearance 
 Atherton Appliance & Kitchens  
 - Redwood City, CA

15-17  Fall Home and Garden Show 
 - Del Mar, CA

15–17 Charlotte Fall Home Show 
 - Charlotte, NC

2–24 Raleigh Fall Home Show 

Q: What is your definition of “innovation” 

as it pertains to Dacor?

A: Often it is the implementation of an existing technology, 

used in a way that has never been done before. Our new 

Epicure ranges have knobs with a lens around the perimeter 

that illuminates when the burner is on. While lights are 

not new, the way we light the knob is innovative and is 

receiving a lot of attention in the industry and media.

Q: Describe your typical day.

A: Reviewing test results with the product evaluation team 

is a regular activity. We always have at least a couple of 

different projects going at any given time and it is important 

to keep the testing organized. When we developed the new 

Discovery Controller wall ovens, we ran well over 1,000 tests.

Q: What are some of the challenges you 

face in product development?

A: Staying ahead of the competition. We have more 

competitors in cooking appliances than a few years 

ago and our product line has grown tremendously. This 

requires diligence in understanding each of our markets 

and how they are evolving. We have always had an 

advantage over our competition because of how fast 

we can get a product developed and into the market. 

It is imperative that we maintain this advantage.

Please submit your upcoming events to 
be featured in the next issue of OnValue, 
please email: content@copiacreative.com.

Q: How does Dacor’s Company Value 

Statement affect your work?

A: The value statement comes into play on a daily 

basis and is cited during internal and external 

meetings. I think it impacts our suppliers when they 

see that the value statement is not just a catch phrase 

but something ingrained in our daily lives.

Q: How do you define “quality”?  

A: There are many definitions of quality: lack of variability, 

proper fit and finish, excellent performance, low service 

rates, etc.  I think the ultimate definition is “exceed the 

customer’s expectations.” It is proper phone etiquette, 

excellent customer service, timely deliveries, and so on.

Q: What is your perception of the future 

of the appliance industry?

A: More user friendly products. We have already begun 

to address issues of the retiring Baby Boomer generation 

such as impaired vision, hearing challenges, and arthritis. 

We enlarged the size of type on the control panels, 

added adjustable colors on our new wall oven control 

for improved readability, and introduced the glass touch 

control pad that is easier to activate for arthritic hands. 

Mass customization is another increasing trend, allowing 

the end user to essentially build their appliance.

EverythingDacor.com: The Life of the Kitchen at Your Fingertips 

A new era is dawning in the kitchen appliance 
industry – and Dacor is at the forefront.  
This fall, Dacor will offer direct-to-consumer 
online shopping. 

We are excited to announce the launch of 

EverythingDacor.com, our new online shopping 

experience. Purchasing Dacor accessories has 

never been easier. Our full line will soon be 

available at the click of a button. Cookware, 

cookie sheets, aprons, BBQ-tools, cookbooks 

– you name it, EverythingDacor.com has it! 

In addition to convenient shopping, 

EverythingDacor.com will provide a resource 

for users and dealers alike. Dealers can use 

the site as a tool, promoting it as a value-

added feature of purchasing a Dacor product. 

EverythingDacor.com complements our full 

kitchen line with accessories specifically crafted 

for our appliances and the user’s lifestyle. Each 

product is designed to optimize your cooking 

experience in a Dacor kitchen. Select our new 

Epicure Cookie Sheets for the new Epicure 

Range, or pick up our Signature Gourmet 

Cookware to complement any Dacor cooktop.

EverythingDacor.com gives shoppers the 

opportunity to be a part of Dacor’s online 

community, writing and reading product 

reviews and sharing their experiences with 

other customers and dealers. Users can 

sign up for our e-mail newsletter to receive 

promotions and new product information on 

Dacor’s ever-expanding line of appliances 

and accessories. Our goal is to make online 

shopping as pleasurable as cooking in a 

Dacor kitchen. EverythingDacor.com is part of 

Dacor’s strategic approach to strengthening 

our bond with customers and dealers.

Dacor has recently whet the appetite of The Wall Street 

Journal (June), Chicago Tribune (May), and several industry 

publications with innovative vision and forward-thinking 

technology. Dacor has propelled itself to the forefront of 

the appliance industry – and the media is eating it up.

In April, the press applauded the fusion of style, 

functionality, and design of Dacor’s latest products. 

The Philadelphia Inquirer complimented space saving, 

out-of-the-box innovations such as our Microwave-in-

a-Drawer and built-in Coffee Systems. The Los Angeles 

Times praised Dacor for offering “Life After Stainless 

Steel” by bringing colored glass into the kitchen.

Michael Fineman, writer for Décor & Style and owner of 

Kitchen Studio Del Mar, raved about our wall ovens: ”Dacor 

just can’t leave perfection alone. I put more Dacor ovens 

in my client’s homes than any other. ... Dacor continues to 

introduce upgraded technologies and features into their 

complete line.” This is just the icing on the media cake.

Media Hungers for Dacor

TAKEN TO THE TEST: The New Epicure Range

Satisfying end users has been the ultimate goal for 

Dacor since the day we opened our doors. Dacor 

created the Customer Acceptance Validation (CAV) 

Program with this ambition in mind. Not only does 

CAV support customer needs, but the program reduces 

service and warranty cost. The new 48" Epicure Range 

is the latest Dacor product to be evaluated by CAV field 

testers. The results are in: our participants showered 

the Epicure Range with praise. Special attention was 

given to the new SimmerSear™ burners, improved 

TiltVue™ Control Panel, and easy-to-use touch pad. 

“The SimmerSear™ feature is great because I did not 

need to watch the sauce constantly.” “I like the look of 

the unit [and] the increased functionality of the control 

panel.” When asked what was least appealing about the 

range, the overwhelming response was “nothing.”
ABOVE: EverythingDacor.com featuring 
signature accessories
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Dacor’s Company Value 
to honor God in all that we do

by respecting others • by doing good work 
by helping others • by forgiving others 
by giving thanks • by celebrating our lives
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5  PRODUCT NEWS 
New Dacor Dishwasher 
New Epicure Refrigerators

Dacor expands  
to a Full Line +  
with the launch of new 
refrigerators, dishwashers,  
and coffee makers.

More product news inside …

WE’RE FULL OF LIFE
At Dacor, we believe that things are better when they’re full: a full tank of gas; 
a full stomach; a full house; a full life.  And while we can’t do much about the 
first “full,” we are confident we can help you achieve the others.  We’ll even 
add one more to that list: introducing the Full Kitchen by Dacor.

Continually innovating, creating, and evolving to enhance the life of the 

kitchen, Dacor extends our line of appliances to create the complete Dacor 

kitchen … and we’re going BIG.  Dacor rounds out the Epicure line of 

refrigeration with the launch of our new built-in refrigerators.  Side-by-side 

42" and 48" refrigerators overflow with features and are designed to suit any 

taste.  The next addition is the new, larger-than-life 30" dishwasher (we said 

we were going BIG).  By producing the world’s largest dishwasher, we offer the 

consumer 40% more storage capacity than our competitors’ 24" units.

Dacor’s recently revamped Epicure, Millennia, and Preference wall ovens, 

with the featured Discovery Controller, bake, broil, and roast to perfection.  

Enhance the experience with Dacor’s warming oven and cooktop, or add style 

to your kitchen with a high performance range.  Create your Dacor dream 

kitchen with an Integrated Coffee System, microwave, ventilation system, 

digital entertainment center, and beverage cooler or WineSteward.  Whether 

upgrading appliances or building a custom kitchen, enjoy the remarkable 

performance, refined style, and unparalleled quality you’ve come to expect 

from Dacor throughout your kitchen.

Discover the new OnValue …
… new format, new features,  
and a new design.

Dacor’s OnValue newsletter has been  

remodeled and upgraded.  Get on the inside for 

exciting product launches, industry trends, and 

upcoming Dacor events.

1440 Bridge Gate Drive
Diamond Bar, CA 91765

www.dacor.com

We are grateful 
        to those who serve

Please join us in saluting our American 
troops for their courage and the heroic 
sacrifice they are making around the 
world to protect what we hold dear to 
our hearts: Freedom and Democracy.D
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The New 30" Dacor Dishwasher
LARGER THAN LIFE.
It’s large, it’s powerful, and it’s the only one of its kind … the 

new Dacor 30" Dishwasher.  With 40 percent more capacity 

and room for 20+ place settings, Dacor does all the dishes 

and does away with the competition.  Crafted to Dacor’s 

standards of excellence, our new built-in dishwasher delivers 

reliable performance, superior cleaning, and silently smooth 

operation.  Ultra-convenient features such as adjustable 

racks and tines, 12-hour delay start timer, and removable 

split silverware basket make for an incomparable cleaning 

experience.  Results of Dacor’s Consumer Acceptance and 

Validation (CAV) field testing program speak for themselves: 

“Would not own any other dishwasher! Fantastic.”

40 percent more 
capacity and 
room for 20+ 
place settings

Sleek design with seamless integration.  Customizable trim 
and front panel options beautifully balance form and function.

PRODUCT 
NEWS S P R I N G

2 0 0 6

Rave reviews for new Dacor products.

“Performs well  
beyond expectations.”

– End User & CAV Participant

Epicure 42" & 48" Built-In Refrigerators
THE COOL LIFE.
Keep it cool with Dacor’s new Built-In Refrigerators.  The ultimate in versatility, 

our side-by-side refrigerators are packed with Dacor exclusives and innovative 

Food Saver controls.  Choose from 42" or 48" models, classic stainless steel 

or custom overlay and trim options, plus door-mounted water/ice dispenser 

or internal ice maker.  In line with Dacor’s strategic commitment to technical 

development, our refrigerators feature the latest in smart technology.  With 

individually controlled temperature zones, our units track and determine 

high and low usage patterns, allowing for more efficient operation and 

fresher food.  The new Dacor refrigerator ... Keep it cool.  Keep it fresh.

•   Three different temperature zones, each with 
its own control, keep food fresher, longer.

•   Capacity, adjustable shelves, trims, and 
finishes provide options that fit your needs.

Crafted to Dacor’s 
standards of excellence

1440 Bridge Gate Drive
Diamond Bar, CA 91765

www.dacor.com
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PRODUCT 
NEWS

2  MESSAGE FROM THE CEO 
Excellence and Ethics

  TREND NEWS 
EverythingDacor.com

3  IN THE NEWS 
Media Hungers for Dacor

  INSIGHTS 
Bob Lewis

4  COMMUNITY CONNECTION 
Driven and Determined 
Christmas in June

  TAKEN TO THE TEST 
The New Epicure Range

 CALENDAR OF EVENTS

5  PRODUCT NEWS 
The New Epicure Range 
The New 36" Bottom Freezer Refrigerator

Going Big at K/BIS
Dacor takes the windy city by storm! Dealers, competitors, and the media 
whirled around our biggest-ever booth to catch a glimpse of what Dacor had  
in store at the 2006 Kitchen and Bath Industry Show & Convention (K/BIS). 

Dacor highlights included the unveiling of the full kitchen and a sneak peak at 

our concept appliances. The K/BIS event set the perfect stage to introduce the 

final ingredients for our full kitchen feast. Dacor now offers refrigerators and 

dishwashers to complete our four-star menu. At the press conference, the media 

was enthralled with Dacor’s innovative products and trend-setting vision.

Both our core and newly launched products garnered attention from dealers 

and competitors alike. The spotlight was on Dacor’s Semi-Automatic Coffee 

System, Beverage Center, Microwave-in-a-Drawer, and other spectacular new 

appliances. Customization was the focus of our concept products and reflected 

Dacor’s unwavering commitment to meeting the demands of the future. Keep 

an eye out for refrigerators with colored panels to match Preference Wall 

Ovens, Induction Cooktops, and microwaves with 

colored glass to complement our wall ovens.

All in all, Dacor triumphed at the 2006 K/BIS event 

and we look forward to sharing these innovations  

in the marketplace.

LEFT TO RIGHT: Onlooker, Marcia Ianno Chicago Showroom Manager, 
and Steve Joseph Director of Interactive and Direct Marketing

It’s new, it’s inside OnValue
…new range, new fridge,  
new website.

This issue of Dacor’s OnValue features the latest 

additions to our appliance family – the new Epicure 

Range and the new Bottom Freezer Refrigerator. 

Check out our trend news section for information 

on the launch of EverythingDacor.com. And you 

won’t believe what happened at this year’s K/BIS… 

We are grateful 
        to those who serve

Please join us in saluting our American 
troops for their courage and the heroic 
sacrifice they are making around the 
world to protect what we hold dear to 
our hearts: Freedom and Democracy.

SUMMER
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Rave reviews for new Dacor products.

“The oven is sleek  
and beautiful.”

– End User & CAV Participant

Multiple sensors ensure 
an accurate temperature 
reading throughout the unit.

The New Epicure Range
WHAT’S COOKIN’?  
THE GOOD LOOKIN’ EPICURE RANGE!
Dacor’s new Epicure Range is a true culinary masterpiece. 

Elegance with a modern design, available in 48 and 36-inch 

models, brings your kitchen to life. The sleek and sophisticated 

exterior is complemented by its innovative features. Get fired 

up with our signature blue LED Illumina™ Burner Knobs, as 

striking as they are functional. The Ergonomic TiltVue™ Control 

Panel offers an easy view allowing for maximum accuracy and 

minimal oversight. The new Epicure Range delivers superb 

performance with state-of-the-art SimmerSear™ Burners 

and Meat Probe. Consumer test groups raved about the new 

range, confirming its exceptional abilities. One participant 

commented “it’s perfect” – and we could not agree more.

The New 36"  
Bottom Freezer Refrigerator
CHILLIN’ IN THE KITCHEN
Dacor’s innovative 36" Bottom Freezer Refrigerator is full 

of options, designed to fit any kitchen and any lifestyle. 

Give your kitchen that certain “je-ne-sais-quoi” with French 

door or single door options. The adaptive defrost system 

and door alarm reflect Dacor’s commitment to conserving 

energy and have earned this cool fridge an ENERGY STAR® 

rating. Tests have shown that our temperature and humidity 

controlled drawers leave the competition in the cold when 

it comes to keeping produce fresh. From the spill-proof 

shelves to the gallon door storage, multiple sensors ensure 

an accurate temperature reading throughout the unit. We 

utilized every inch of this Bottom Freezer Refrigerator, 

installing the filtered water dispenser inside the fridge and 

out of the way. Even in standard spaces, Dacor delivers 

something remarkable for the life of the kitchen.

LEFT: 36" French 
Door Crisp Drawer

RIGHT: 36” Single 
Gallon Door Storage

LEFT: Illumina™ Burner 
Knobs and Ergonomic 
TiltVue™ Control Panel

Fire Up  
the New Range!
Good looking and  
good cooking – the new 
Epicure Range is here!

More product news inside …

Dacor’s Company Value 
to honor God in all that we do

by respecting others • by doing good work 
by helping others • by forgiving others 
by giving thanks • by celebrating our lives
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Dacor’s Company Value 
to honor God in all that we do

by respecting others • by doing good work 
by helping others • by forgiving others 
by giving thanks • by celebrating our lives
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2  MESSAGE FROM THE CEO 
Introducing the Full Dacor Kitchen

  TREND NEWS 
Kitchen Deluxe

3  IN THE NEWS 
*To be provided by Domus

  INSIGHTS 
Michael Laiman,  
VP of Manufacturing

4  SPECIAL FEATURE 
The CAV

 CALENDAR OF EVENTS

5  PRODUCT NEWS 
New Dacor Dishwasher 
New Epicure Refrigerators

Dacor expands  
to a Full Line +  
with the launch of new 
refrigerators, dishwashers,  
and coffee makers.

More product news inside …

WE’RE FULL OF LIFE
At Dacor, we believe that things are better when they’re full: a full tank of gas; 
a full stomach; a full house; a full life.  And while we can’t do much about the 
first “full,” we are confident we can help you achieve the others.  We’ll even 
add one more to that list: introducing the Full Kitchen by Dacor.

Continually innovating, creating, and evolving to enhance the life of the 

kitchen, Dacor extends our line of appliances to create the complete Dacor 

kitchen … and we’re going BIG.  Dacor rounds out the Epicure line of 

refrigeration with the launch of our new built-in refrigerators.  Side-by-side 

42" and 48" refrigerators overflow with features and are designed to suit any 

taste.  The next addition is the new, larger-than-life 30" dishwasher (we said 

we were going BIG).  By producing the world’s largest dishwasher, we offer the 

consumer 40% more storage capacity than our competitors’ 24" units.

Dacor’s recently revamped Epicure, Millennia, and Preference wall ovens, 

with the featured Discovery Controller, bake, broil, and roast to perfection.  

Enhance the experience with Dacor’s warming oven and cooktop, or add style 

to your kitchen with a high performance range.  Create your Dacor dream 

kitchen with an Integrated Coffee System, microwave, ventilation system, 

digital entertainment center, and beverage cooler or WineSteward.  Whether 

upgrading appliances or building a custom kitchen, enjoy the remarkable 

performance, refined style, and unparalleled quality you’ve come to expect 

from Dacor throughout your kitchen.

Discover the new OnValue …
… new format, new features,  
and a new design.

Dacor’s OnValue newsletter has been  

remodeled and upgraded.  Get on the inside for 

exciting product launches, industry trends, and 

upcoming Dacor events.

1440 Bridge Gate Drive
Diamond Bar, CA 91765

www.dacor.com

We are grateful 
        to those who serve

Please join us in saluting our American 
troops for their courage and the heroic 
sacrifice they are making around the 
world to protect what we hold dear to 
our hearts: Freedom and Democracy.D

es
ig

ne
d 

by
 C

op
ia

 C
re

at
iv

e,
 In

c.
™

5

The New 30" Dacor Dishwasher
LARGER THAN LIFE.
It’s large, it’s powerful, and it’s the only one of its kind … the 

new Dacor 30" Dishwasher.  With 40 percent more capacity 

and room for 20+ place settings, Dacor does all the dishes 

and does away with the competition.  Crafted to Dacor’s 

standards of excellence, our new built-in dishwasher delivers 

reliable performance, superior cleaning, and silently smooth 

operation.  Ultra-convenient features such as adjustable 

racks and tines, 12-hour delay start timer, and removable 

split silverware basket make for an incomparable cleaning 

experience.  Results of Dacor’s Consumer Acceptance and 

Validation (CAV) field testing program speak for themselves: 

“Would not own any other dishwasher! Fantastic.”

40 percent more 
capacity and 
room for 20+ 
place settings

Sleek design with seamless integration.  Customizable trim 
and front panel options beautifully balance form and function.

PRODUCT 
NEWS S P R I N G

2 0 0 6

Rave reviews for new Dacor products.

“Performs well  
beyond expectations.”

– End User & CAV Participant

Epicure 42" & 48" Built-In Refrigerators
THE COOL LIFE.
Keep it cool with Dacor’s new Built-In Refrigerators.  The ultimate in versatility, 

our side-by-side refrigerators are packed with Dacor exclusives and innovative 

Food Saver controls.  Choose from 42" or 48" models, classic stainless steel 

or custom overlay and trim options, plus door-mounted water/ice dispenser 

or internal ice maker.  In line with Dacor’s strategic commitment to technical 

development, our refrigerators feature the latest in smart technology.  With 

individually controlled temperature zones, our units track and determine 

high and low usage patterns, allowing for more efficient operation and 

fresher food.  The new Dacor refrigerator ... Keep it cool.  Keep it fresh.

•   Three different temperature zones, each with 
its own control, keep food fresher, longer.

•   Capacity, adjustable shelves, trims, and 
finishes provide options that fit your needs.

Crafted to Dacor’s 
standards of excellence
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