
1: �Copia Creative developed a corporate 
brochure complete with original tagline, 
“Built on integrity. Grown on Trust.”  
Taking this theme, we developed 
the brochure to communicate the 
company’s brand position, including 
highlighting the philosophy, history, 
principles, and services.  Copia Creative 
executed the piece utilizing original 
copy, layout, and design to carry the 
theme and key messages. 
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The largest independent investment firm in 
the west, Crowell, Weedon & Co., approached 
Copia Creative to develop a marketing strategy 
and phased implementation process with 
employee acceptance.  The project included 
a strategy to define their value and execution 
through marketing materials and collateral.  The 
Crowell Weedon brand has been in existence 
since 1932, and in order to remain current and 
fresh, the messaging, communication, and brand 
equity needed to be defined, accepted, and 
communicated across the entire business.

Goals:

•	 �Increase company profile and the unique value 
Crowell Weedon offers against its competition

•	 �Arm Crowell Weedon advisors with the proper tools 
to foster their abilities, growth, and efficiency

•	 �Streamline and automate processes to 	
increase productivity

•	 ��Ensure that all marketing and company materials 	
are uniform and pre-compliance approved

Process and Strategy:

With offices across southern California and a staff 
of advisors with independent sales’ styles and 
markets, Crowell, Weedon & Co. had a goal to 
manage compliance without implementing too many 
restrictions.  Copia Creative began with a review of all 
materials using the Crowell Weedon name including 
internal and executive focus group discussions.  We 
then looked at the competitive landscape before 
constructing our recommendations for strategic 
position, tagline and descriptors, and brand strategy. 

Creative Solutions:

Our analysis indicated the current name and identity, 
held established recognition in the market place.  
However, the Crowell Weedon brand attributes and 
unique selling position were undefined across the 
industry and client base.

In communicating their strategic position, Copia 
Creative designed a corporate piece highlighting the 
key values of Crowell Weedon which has played a key 
role in unifying the business with consistent messaging 
and client leave behinds.

:: Crowell, Weedon & Co.

Brand Identity Style Guide 

 

This is the basic balance of Crowell, Weedon & Co.’s Brand Identity.  In 
order to preserve the Identity’s consistency, this balance should not be 
altered.  If it is necessary to change this balance, make sure both “CW” 
icon and name “Crowell, Weedon & Co.” are visible and well balanced.

Sample 1: 
Acceptable

Sample 2: Unacceptable 
Name too small

Sample 3: Unacceptable
Icon too small

Sample 5: Unacceptable 
DO NOT CREATE NEW ICON

CW 
Sample 6: Unacceptable

Please keep Brand 
Identity colors within 

Corporate Color Palette

Sample 7: 
Acceptable

Sample 8: 
Acceptable

Sample 9: Unacceptable 
Please keep Brand 

Identity colors within 
Corporate Color Palette

Sample 4: Unacceptable
DO NOT TYPE LOGO

Crowell, Weedon & Co. 

The consistent style is carried 
across all marketing and media 
from presentation templates to 
corporate positioning brochure.

Analysis of the competitive 
landscape was part of our strategic 

process to develop brand standards 
and meaningful communications.

Color Usage Guide for Print Materials

Corporate Color Palette Secondary Color Palette

PMS 551 C
C=27, M=3, Y=60, K=13

PMS 577 C
C=24, M=0, Y=46, K=10

PMS 4515 C
C=0, M=9, Y=50, K=24

PMS 4545 C
C=0, M=3, Y=19, K=6

PMS 7414 C
C=0, M=46, Y=100, K=11

PMS 491 C
C=0, M=79, Y=100, K=52

PMS 555 C
C=75, M=0, Y=60, K=55

PMS 548 C
C=100, M=24, Y=0, K=64

PMS 548 is dark indigo blue with a hint of green tone.  This 
color will be used as the Primary Corporate Color and applied 
to Corporate Brand Identity and tagline.  PMS 548 should 
match the blue stripe on the back cover of the Corporate 
Brochure.  Use the brochure as a color guide and bring it to the 
press check to ensure they have the same tone.

PMS 4515 is as important as PMS 548.  PMS 4515 enhances 
and defines the Crowell, Weedon & Co. Brand Identity and 
differentiates it from competitors who use a similar blue color 
for their brand.

The Secondary Color Palette can be used as accent colors.  
Make sure those colors will not override the Corporate 
Color Palette.  If a secondary color competes with a 
corporate color, do not use it or tone the color down.

These PMS colors have been chosen for spot color printing 
on coated paper stock.  Depending on the type of paper 
stock, PMS colors need to be adjusted.  Please use CYMK 
color value for four-color process printing.

 2009 Communicator Awards Gold winner

 2006 American Design Awards winner   2005 Davey Awards winner
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Aligning with the advisors and strategically working 
directly with the company’s chief officer, each piece is 
designed to support the key defining principles the 
company stands for as well as continually engage the 
end users with advisory knowledge to reinforce their 
role and accountability to their clients.  

Each office and advisor has been trained on the 
style guide uses, conditions, and value as well as 
has convenient accessibility to review the materials 
via their internal intranet and office hard copy.  
Clear, consistent, and customizable templates were 
also a result of our assessment and have become 
valuable communication tools aligning the company 
and reinforcing the Crowell Weedon brand.  Our 
approach with Crowell Weedon is a steady roll out 
with consistent marketing initiatives and business 
support changes that continue to steward the brand 
and further develop its image in conjunction with field 
offices.  Our services included:

•	 �Consistent design with defined color palette, font 
treatments, use of name and tagline indicating key 
brand attributes and indentifiable recognition

•	 �Design original communications and collateral 

•	 �Create support materials to assist their clients

•	 �Implement brand standards and guidelines 	
for all advisors

•	 �Develop a customizable template to increase 
visibility and maintain consistency

Results:

The results have included a high rated user 
acceptance, brand refresh with measurable success, 
and an ongoing planned roll out of continued 
initiatives in marketing and advertising.

Complete alignment and strategic planning with open 
communication amongst Copia Creative and Crowell 
Weedon allows us to continue to achieve and exceed 
our defined measures of success and continue on a 
path of perpetual advancement.

“Copia Creative really captured and 
put into words what my father and 
grandfather worked to create/achieve  
with Crowell Weedon.”

-Andrew Crowell

1: �To reinforce the Crowell Weedon’s 
position in the marketplace, Copia 
Creative developed the concept 
for a brochure that assists clients in 
understanding their changing financial 
needs based on personal growth. 
More than an informative marketing 
piece, this collateral serves as a tool for 
investors.  Copia thought it only natural 
to connect the largest investment firm 
in western United States with another 
giant in California: the mighty sequoia. 

Incorporated new brand 
essence with enhanced 
site structure.

Home page flash animation 
communicates USP while 

entertaining visitors.

 2009 Communicator Awards Gold winner  2006 Davey Awards Gold winner
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